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Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, 
faktor pribadi, dan promosi terhadap keputusan pembelian konsumen. Populasi 
penelitian ini adalah konsumen jasa laundry sepatu Shoes and Care. Teknik 
penarikan sampel yang digunakan dalam penelitian ini adalah non probability 
sampling dengan jenis convinience sampling yang merupakan teknik penarikan 
sampel berdasarkan kriteria tertentu pada responden. Berdasarkan metode dan 
teknik penarikan sampel diperoleh sebanyak 100 responden yang sesuai dengan 
kriteria. Metode pengumpulan data yang digunakan adalah kuesioner yang 
langsung ditujukan pada konsumen. Teknik analisis data dalam penelitian ini 
adalah uji validitas, uji reliabilitas, uji asumsi klasik, uji determinasi (R
2
), uji 
simultan (uji F), analisis koefisien regresi dan uji parsial (uji t). Hasil penelitian 
menunjukan bahwa citra merek, faktor pribadi, dan promosi berpengaruh terhadap 
keputusan pembelian konsumen jasa laundry sepatu Shoes and Care Store Fajar 
Indah. 
 


































This study aims to analyze the influence of brand image, personal 
factors, and promotions on consumer purchasing decisions. The population of this 
study is consumers of Shoes and Care shoe laundry services. The sampling 
technique used in this study is non probability sampling with the type of 
convenience sampling which is a sampling technique based on certain criteria of 
the respondents. Based on the method and technique of sampling obtained as 
many as 100 respondents who fit the criteria. The data collection method used is a 
questionnaire aimed directly at consumers. Data analysis techniques in this study 
are validity test, reliability test, classic assumption test, determination test (R2), 
simultaneous test (F test), regression coefficient analysis and partial test (t test). 
The results showed that brand image, personal factors, and promotions influence 













Alhamdulillah, puji syukur penulis panjatkan kehadirat Allah SWT dengan segala 
limpahan rahmat dan karunia-Nya, sehingga penulis dapat menyelesaikan skripsi 
yang berjudul “Analisis Pengaruh Citra Merek, Faktor Pribadi, dan Promosi 
terhadap Keputusan Pembelian Konsumen pada jasa laundry sepatu Shoes and 
Care Store Fajar Indah Surakarta”, segala puji dan shalawat juga selalu penulis 
panjatkan kepada Rasulullah Muhammad SAW. Penulis mengucapkan terima 
kasih kepada: 
1. Dr. H. Sofyan Anif, M.Si selaku Rektor Universitas Muhammadiyah 
Surakarta dan segenap pimpinan rektorat Universitas Muhammadiyah 
Surakarta. 
2. Dr. H. Syamsudin, M.M selaku Dekan Fakultas Ekonomi dan Bisnis 
Universitas Muhammadiyah Surakarta. 
3. Bapak Imronudin, SE, M.Si, Ph.D selaku Ketua Jurusan Manajemen Fakultas 
Ekonomi dan Bisnis Universitas Muhammadiyah Surakarta. 
4. Dra. Mabruroh, MM,. selaku pembimbing yang telah membimbing, 
mengarahkan dengan sabar dalam proses penulisan penyelesaian skripsi ini. 
5. Seluruh Dosen dan Karyawan, khususnya Pak Min selaku staff di jurusan 




Penulis menyadari bahwa penulisan skripsi ini masih belum sempurna. 
Untuk itu semoga kritik dan saran yang membangun dapat berguna untuk 
penelitian selanjutnya. Penulis berharap semoga skripsi ini bermanfaat bagi 
semua pihak yang membutuhkan. Aamiin. 
Wassalamu’alaikum Wr.Wb 






























HALAMAN JUDUL ........................................................................................  i 
HALAMAN PENGESAHAN ..........................................................................  ii 
PERNYATAAN KEASLIAN SKRIPSI ..........................................................  iii 
MOTTO ...........................................................................................................  iv 
PERSEMBAHAN ............................................................................................  v 
ABSTRAK .......................................................................................................  vi 
KATA PENGANTAR .....................................................................................  viii 
DAFTAR ISI ....................................................................................................  x 
DAFTAR TABEL ............................................................................................  xiv 
DAFTAR GAMBAR .......................................................................................  xv 
BAB I PENDAHULUAN .........................................................................  1 
A. Latar Belakang Masalah ..........................................................  1 
B. Rumusan Masalah ...................................................................  5 
C. Tujuan Penelitian ....................................................................  6 
D. Manfaat Penelitian ..................................................................  6 
E. Sistematika Penelitian .............................................................  7 
BAB II TINJAUAN PUSTAKA ................................................................  9 
A. Landasan Teori ........................................................................  9 
1. Citra Merek .......................................................................  17 
2. Faktor Pribadi ....................................................................  23 
3. Promosi .............................................................................  25 
xi 
 
4. Keputusan Pembelian ........................................................  29 
B. Penelitian Terdahulu ...............................................................  33 
C. Hipotesis ..................................................................................  34 
D. Kerangka Pemikiran ................................................................  35 
BAB III METODE PENELITIAN ..............................................................  37 
A. Desain Penelitian  ....................................................................  37 
B. Populasi, Sampel, Sampling ....................................................  37 
1. Populasi .............................................................................  37 
2. Sampel ...............................................................................  37 
3. Sampling ...........................................................................  38 
C. Data dan Sumber Data ............................................................  38 
1. Data Primer .......................................................................  39 
2. Data Sekunder ...................................................................  40 
D. Metode Pengumpulan Data .....................................................  40 
1. Teknik Pengumpulan Data ................................................  40 
2. Instrumen Pengumpulan Data ...........................................  41 
E. Definisi Operasional Variabel .................................................  42 
1. Variabel Bebas ..................................................................  42 
2. Varibel Terikat ..................................................................  44 
F. Metode Analisis Data ..............................................................  45 
1. Uji Kesahihan Angket .......................................................  45 
2. Uji Asumsi Klasik  ............................................................  47 
3. Uji Ketepatan Model .........................................................  49 
xii 
 
4. Uji Hipotesis .....................................................................  52 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............................  55 
A. Sejarah Shoes and Care ...........................................................  55 
B. Karasteristik Responden..........................................................  56 
1. Usia ...................................................................................  57 
2. Jenis Kelamin ....................................................................  57 
3. Pekerjaan ...........................................................................  58 
4. Deskripsi Statistik Numerik Total Skor Tanggapan Responden 
Mengenai Variabel Penelitian ...........................................  58 
C. Analisis Data ...........................................................................  60 
1. Uji Kualitas Data ...............................................................  60 
a. Uji Validitas ................................................................  60 
b. Uji Reliabilitas ............................................................  62 
2. Uji Asumsi Klasik .............................................................  64 
a. Uji Normalitas ............................................................  64 
b. Uji Multikolineritas ....................................................  66 
c. Uji Heterokedastisitas .................................................  67 
3. Teknik Analisis Hipotesis .................................................  68 
a. Uji Determinasi (R2) ...................................................  68 
b. Analisis Regresi Linier Berganda ...............................  69 
c. Uji t (Uji Parsial) ........................................................  71 
d. Uji F (Uji Simultan) ....................................................  74 
D. Pembahasan .............................................................................  76 
xiii 
 
BAB V PENUTUP .....................................................................................  80 
A. Kesimpulan .............................................................................  80 
B. Keterbatasan Penelitian ...........................................................  80 






























Tabel 4.1     Karasteristik Responden Berdasarkan Usia .................................  57 
Tabel 4.2     Karasteristik Responden Berdasarkan Jenis Kelamin ..................  57 
Tabel 4.3     Karasteristik Responden Berdasarkan Pekerjaan .........................  58 
Tabel 4.4     Total Skor Tanggapan Responden ...............................................  59 
Tabel 4.5     Hasil Uji Validitas Variabel Citra Merek ....................................  61 
Tabel 4.6     Hasil Uji Validitas Variabel Faktor Pribadi .................................  61 
Tabel 4.7     Hasil Uji Validitas Variabel Promosi...........................................  61 
Tabel 4.8     Hasil Uji Validitas Variabel Keputusan Konsumen ....................  62 
Tabel 4.9     Tingkat Reliabilitas Berdasarkan Nilai Alpha .............................  63 
Tabel 4.10    Hasil Uji Reliabilitas Variabel  ...................................................  63 
Tabel 4.11    Hasil Uji Kolmogorov-Smirnov Test ..........................................  65 
Tabel 4.12    Hasil Uji Multikolinieritas ..........................................................  66 
Tabel 4.13    Hasil Uji Heterokedastisitas ........................................................  67 
Tabel 4.14    Hasil Uji R
2
 .................................................................................  68 
Tabel 4.15    Hasil Uji Regresi Linier Berganda ..............................................  69 
Tabel 4.16    Hasil Uji t ....................................................................................  71 











Gambar 2.1    Kerangka Penelitian ..................................................................  36 
Gambar 4.1    Hasil Uji Normalitas..................................................................  64 
 
 
